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TURNOVER INDICES IN 'RETAIL TRADE, EXCEPT OF MOTOR VEHICLES AND
MOTORCYCLES' IN APRIL 2014"2

According to the preliminary seasonally adjusted data® in April 2014 the turnover in Retail trade,
except of motor vehicles and motorcycles at constant prices decreased by 0.2% compared to the
previous month.

In April 2014 the working day adjusted* turnover in Retail trade, except of motor vehicles and
motorcycles grew by 2.4 % in comparison with the same month of the previous year.

Figure 1. Turnover Indices in
'Retail trade, except of motor vehicles and motorcycles'
(2010 = 100)
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—— Retail trade, except of motor vehicles and motorcycles - unadjusted

—— Retail trade, except of motor vehicles and motorcycles - seasonally adjusted

! The data for April 2014 are preliminary.

% The monthly turnover indices reflect the short-term changes in the value of this indicator between two compared periods
at constant prices. The information may be used to assess the current situation and the trends in the development of the
trade sector as well as for short-term forecasts. In order to calculate the indices trade enterprises are observed by using a
representative sample that forms about 70% of the annual receipts of the observed aggregate. The monthly turnover indices
are calculated with 2010 as a base year.

® Seasonal adjustment is a statistical method, which eliminates the seasonal component of time series.

* Working day adjustment is an adjustment for variations caused by calendar effects, different number of calendar and
working days in the months, national holydays and outliers (for example the presence of more non-working days in May
could contribute to the decline in the retail trade).

2 “P.Volov” Str., 1038 Sofia, Bulgaria, tel. 02/ 9857 729



NATIOMAL STATISTICAL INSTITUTE
REPUBLIC OF BULGARIA

u

wivw.nsi.bg

Monthly changes

In April 2014 compared to the previous month the turnover increased in the ‘Retail sale of audio and
video equipment; hardware, paints and glass; electrical household appliances’ by 0.9%, in the ‘Retail
sale in non-specialised stores’ by 0.5%, in the ‘Dispensing chemist; retail sale of medical and
orthopaedic goods, cosmetic and toilet articles” and in the ‘Retail sale via mail order houses or via
Internet’ by 0.2%. A decrease was registered in the ‘Retail sale of automotive fuel’ — 2.0%, in the
‘Retail sale of textiles, clothing, footwear and leather goods’ — 1.3%, in the ‘Retail sale of computers,
peripheral units and software; telecommunications equipment” — 1.0% and in the ‘Retail sale of food,
beverages and tobacco’ — 0.2%.

Figure 2. Change of turnover in 'Retail trade, except of motor vehicles
and motorcycles' compared to the previous month
(Seasonally adjusted)
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Annual changes

In April 2014 compared to the same month of 2013 the turnover increased more significantly in the
‘Retail sale via mail order houses or via Internet’ by 18.0%, in the ‘Retail sale of computers, peripheral
units and software; telecommunications equipment’ by 14.1%, in the ‘Dispensing chemist; retail sale
of medical and orthopaedic goods, cosmetic and toilet articles’ by 4.3%. A drop was registered in the
‘Retail sale of automotive fuel’— 8.8%, in the ‘Retail sale in non-specialised stores’ — 8.5% and in the
‘Retail sale of textiles, clothing, footwear and leather goods’ — 5.1%.

Figure 3. Change of turnover in 'Retail trade, except of motor vehicles
and motorcycles' compared to the same month of the previous year
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Annex
Table 1
Change of turnover in

'Retail trade, except of motor vehicles and motorcycles' at constant prices
compared to the previous month*

(Per cent)
. L 2013 2014
Economic activities
XI‘ XIl I‘ II‘ III| v
Retail trade, except of motor vehicles and
motorcycles 0.4 0.3 2.1 -0.4 -1.3 -0.2
Retail sale of food, beverages and tobacco -0.8 -0.8 2.7 -0.6 -0.7 -0.2
Retail sale in non-specialised stores with food,
beverages or tobacco predominating -0.8 -1.0 1.9 2.5 -2.5 0.0
Retail sale of food, beverages and tobacco in
specialised stores 11 1.3 -15.9 0.7 13 0.7
Retail sale of non-food products (except fuel) 1.1 0.7 2.0 0.3 -0.5 1.0
of which:
Other retail sale in non-specialised stores 0.3 0.3 -0.5 1.2 0.6 0.5
Retail sale of textiles, clothing, footwear and
leather goods in specialised stores -0.4 0.6 0.6 0.1 -2.9 -1.3
Retail sale of audio and video equipment;
hardware, paints and glass; electrical
household appliances, etc. in specialised stores 13 0.9 1.6 -1.6 -1.9 0.9
Retail sale of computers, peripheral units and
software; telecommunications equipment, etc.
in specialised stores 2.9 -15 4.7 1.6 0.5 -1.0
Dispensing chemist; retail sale of medical and
orthopaedic goods, cosmetic and toilet articles
in specialised stores -04 11 0.2 -0.3 -1.1 0.2
Retail sale via mail order houses or via
Internet -5.5 -3.0 -6.1 0.9 1.8 0.2
Retail sale of automotive fuel in specialised
stores -2.3 -0.7 1.6 -0.8 -1.0 -2.0

! Seasonally adjusted.
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Table 2
Change of turnover in
'Retail trade, except of motor vehicles and motorcycles' at constant prices
compared to the same month of the previous year®
(Per cent
. . 2013 2014
Economic activities
xt|  xn 1] nl  m| v
Retail trade, except of motor vehicles and
motorcycles 6.9 5.5 7.3 9.3 5.6 2.4
Retail sale of food, beverages and tobacco 3.1 1.2 6.3 8.5 5.6 3.5
Retail sale in non-specialised stores with food,
beverages or tobacco predominating 1.2 -1.0 8.4 11.6 7.5 5.2
Retail sale of food, beverages and tobacco in
specialised stores 15.0 15.3 -3.8 -6.0 -3.9 -55
Retail sale of non-food products (except fuel) 13.3 12.1 10.6 13.9 9.1 44
of which:
Other retail sale in non-specialised stores 10.5 9.5 0.8 9.8 2.3 -8.5
Retail sale of textiles, clothing, footwear and
leather goods in specialised stores 9.4 9.2 0.8 5.0 1.8 -5.1
Retail sale of audio and video equipment;
hardware, paints and glass; electrical household
appliances, etc. in specialised stores 15.3 15.3 121 15.7 3.2 3.8

Retail sale of computers, peripheral units and
software; telecommunications equipment, etc.
in specialised stores 18.2 134 18.1 18.5 20.4 14.1

Dispensing chemist; retail sale of medical and
orthopaedic goods, cosmetic and toilet articles

in specialised stores 7.3 9.6 9.8 11.9 8.5 4.3

Retail sale via mail order houses or via Internet 49 14.4 15.8 18.6 17.8 18.0
Retail sale of automotive fuel in specialised stores -3.1 -4.8 0.6 -1.6 -3.0 -8.8
! Working day adjusted.

2 “P.Volov” Str., 1038 Sofia, Bulgaria, tel. 02/ 9857 729



|
NATIOMAL STATISTICAL INSTITUTE
(3} REPUBLIC OF BULGARIA _ %Y

wivw.nsi.bg
Table 3
Turnover Indices in 'Retail trade, except of motor vehicles and motorcycles’
at constant prices
(Seasonally adjusted, 2010 = 100)

Economic activities 2013 2014

v v wvi| virlvin] x| x| xi| xn 1l nl m| v
Retail trade, except of
motor vehicles and
motorcycles 107.3 107.3 108.0 109.0 109.4 1101 110.7 1111 111.4 113.7 1133 111.8 111.6

Retail sale of food,
beveragesandtobacco 106.9 108.1 1076 117.0 1153 113.0 111.1 110.2 109.3 1123 1116 1109 110.6

Retail sale in non-

specialised stores with

food, beverages or

tobaccopredominating 1046 1064 1054 1151 1144 1116 1086 107.8 106.7 108.7 111.3 108.6 108.5

Retail sale of food,
beverages and tobacco

in specialised stores 121.3 1226 1237 1268 1287 1287 1306 1320 133.7 1124 1132 1147 1155

Retail sale of non-food

products(exceptfuel) 107.3 107.2 107.8 109.8 1101 1117 1123 1135 114.3 1165 1169 116.3 1175
of which:

Other retail sale in non-
specialised stores 1354 120.8 1215 1228 1221 1232 1229 1233 1237 1231 1245 1253 1260

Retail sale of textiles,

clothing, footwear and

leather goods in

specialised stores 1224 1234 1228 1257 1255 1272 1258 1252 1259 1266 1268 123.1 1214

Retail sale of audio and

video equipment;

hardware, paints and

glass; electrical

household appliances,

etc. inspecialisedstores 103.7 103.3 104.2 1056 106.7 1075 1095 1109 112.0 113.7 1119 109.8 110.7

Retail sale of computers,

peripheral units and

software;

telecommunications

equipment, etc. in

specialised stores 933 928 949 957 940 964 991 1021 1005 1052 106.8 1074 106.3
Dispensing chemist;

retail sale of medical

and orthopaedic goods,

cosmetic and toilet

articles in specialised

stores 1165 1150 1155 1189 1206 1194 1227 1223 1237 1239 1235 1221 1223

Retail sale via mail
order houses or via

Internet 1451 1445 1443 1518 1492 1549 1913 1808 1754 1647 1663 169.2 169.5
Retail sale of automotive
fuel in specialised stores 1084 106.6 1086 1059 1060 1074 1058 103.3 102.6 1043 1035 1025 100.4
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Table 4
Turnover Indices in 'Retail trade, except of motor vehicles and motorcycles’
at constant prices
(Working day adjusted, 2010 = 100)
o 2011 | 2012 2013 2014
Economic activities
w| | w| v|] vi| virlvim| x| x| xi] xu| ] n| m| 1w
Retail trade, except of
motor vehicles and
motorcycles 96.5 103.5 106.7 107.9 1105 1204 120.7 1169 1172 1112 1223 95.7 941 105.1 109.2

Retail sale of food,
beverages and tobacco 99.9 1057 1059 109.8 109.2 1224 1260 1143 1103 1069 1248 1003 101.0 108.3 1095

Retail sale in non-

specialised stores with

food, beverages or

tobacco predominating 100.2 1053 102.8 1073 1064 1200 1237 1125 107.7 1041 121.8 999 1006 107.5 1082

Retail sale of food,
beverages and tobacco

inspecialised stores 97.4 1074 1250 124.1 1258 137.6 139.1 1257 1256 1243 1440 1028 102.7 1133 1182

Retail sale of non-food

pI’OdUCtS (exceptfuel) 95.4 103.9 107.1 106.7 1100 1189 1174 1184 1226 117.0 1327 95.9 943 106.0 111.8
of which:

Other retail sale in non-
specialised stores 1045 1051 1279 1244 1286 1387 1379 130.2 1245 1235 1461 1006 1014 1132 117.0

Retail sale of textiles,

clothing, footwear and

leather goods in

specialised stores 102.6  100.7 1178 1246 120.1 1333 1399 1556 1489 1256 1622 935 882 1094 1118

Retail sale of audio and

video equipment;

hardware, paints and

glass; electrical

household appliances,

etc. in SpeCiaIised stores 86.5 102.8 104.3 1043 1073 1165 1179 119.1 1273 119.3 13838 79.9 79.4 90.8 108.3

Retail sale of

computers, peripheral

units and software;

telecommunications

equipment, etc. in

specialised stores 936 945 905 917 988 1054 101.0 101.6 1050 1025 1114 89.7 90.1 1029 103.3
Dispensing chemist;

retail sale of medical

and orthopaedic goods,

cosmetic and toilet

articles in specialised

stores 1041 118.0 117.7 1135 1134 1221 1212 1149 1236 1217 130.8 1250 1184 1225 1228
Retail sale via mail

order houses or via

Internet 1153 140.1 1446 139.3 139.8 1475 1340 151.1 1829 1981 1969 1652 167.6 1754 170.6

Retail sale of automotive
fuel inspecialisedstores 94.8 994 109.5 107.3 1148 1223 119.6 119.1 1148 1035 92.7 87.6 81.7 97.2 99.9
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