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TURNOVER INDICES IN 'RETAIL TRADE, EXCEPT OF MOTOR VEHICLES AND
MOTORCYCLES' IN NOVEMBER 20137

According to the preliminary seasonally adjusted data® in November 2013 the turnover in Retail trade,
except of motor vehicles and motorcycles at constant prices increased by 0.4% compared to the previous
month.

In November 2013 the working day adjusted* turnover in Retail trade, except of motor vehicles and
motorcycles grew by 6.2% in comparison with the same month of the previous year.

Figure 1. Turnover Indices in
'Retail trade, except of motor vehicles and motorcycles'
(2010 = 100)
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Retail trade, except of motor vehicles and motorcycles - unadjusted
Retail trade, except of motor vehicles and motorcycles - seasonally adjusted

! The data for November 2013 are preliminary.

% The monthly turnover indices reflect the short-term changes in the value of this indicator between two compared periods at
constant prices. The information may be used to assess the current situation and the trends in the development of the trade sector
as well as for short-term forecasts. In order to calculate the indices trade enterprises are observed by using a representative
sample that forms about 70% of the annual receipts of the observed aggregate. The monthly turnover indices are calculated with
2010 as a base year.

® Seasonal adjustment is a statistical method, which eliminates the seasonal component of time series.

* Working day adjustment is an adjustment for variations caused by calendar effects, different number of calendar and working
days in the months, national holydays and outliers (for example the presence of more non-working days in May could contribute
to the decline in the retail trade).

2 “P.Volov” Str., 1038 Sofia, Bulgaria, tel. 02/ 9857 729



|
MATIONAL STATISTICAL INSTITUTE
"y} REPUBLIC OF BULGARIA

wWivw.nsi.bg

Monthly changes

In November compared to the previous month the turnover increased in the ‘Retail sale of computers,
peripheral units and software; telecommunications equipment’ by 2.9%, in the ‘Retail sale via mail order
houses or via Internet’ by 1.9%, in the ‘Retail sale of audio and video equipment; hardware, paints and
glass; electrical household appliances’ by 1.6% and in the ‘Other retail sale in non-specialised stores’ by
1.1%. A decrease was registered in the ‘Retail sale of textiles, clothing, footwear and leather goods’ by
11.4%, in the ‘Retail sale of automotive fuel’ by 2.3%, in the ‘Retail sale of food, beverages and tobacco’
by 0.5% and in the *Dispensing chemist; retail sale of medical and orthopaedic goods, cosmetic and toilet
articles’ by 0.3%.

Figure 2. Change of turnover in 'Retail trade, except of motor vehicles
and motorcycles' compared to the previous month
(Seasonally adjusted)
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Annual changes

In November 2013 compared to the same month of 2012 the turnover increased in almost economic
activities. More significant growth was observed in the ‘Retail sale of computers, peripheral units and
software; telecommunications equipment’ by 18.2%, in the ‘Retail sale of audio and video equipment;
hardware, paints and glass; electrical household appliances’ by 15.1%, in the ‘Other retail sale in non-
specialised stores” by 10.7% and in the ‘Retail sale of textiles, clothing, footwear and leather goods’ by
9.5%. A decrease was observed only in the ‘Retail sale of automotive fuel’ by 3.0%.

Figure 3. Change of turnover in 'Retail trade, except of motor vehicles
and motorcycles' compared to the same month of the previous year
(Working day adjusted)
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Annex

Tablel

Change of turnover in
'Retail trade, except of motor vehicles and motorcycles’ at constant prices
compared to the previous month*

(Per cent
. L 2013
Economic activities
Vi | Vil v IX | x|  xi
Retail trade, except of motor vehicles and
motorcycles 13 12 0.7 0.9 0.5 0.4
Retail sale of food, beverages and tobacco -0.5 8.9 -1.0 -1.8 -1.8 -0.5
Retail sale in non-specialised stores with food,
beverages or tobacco predominating 07 9.1 0.0 1.9 15 04
Retail sale of food, beverages and tobacco in
specialised stores 22 26 -0.7 1.3 02 0.1
Retail sale of non-food products (except fuel) 1.6 12 0.7 2.5 2.4 13
of which:
Other retail sale in non-specialised stores 2.4 0.1 0.7 0.6 0.6 1.1
Retail sale of textiles, clothing, footwear and
leather goods in specialised stores 4.0 3.0 26 20 1.7 -11.4

Retail sale of audio and video equipment;

hardware, paints and glass; electrical

household appliances, etc. in specialised stores 31 15 15 292 3.2 1.6
Retail sale of computers, peripheral units and

software; telecommunications equipment, etc.

in specialised stores 1.0 18 0.4 4.7 4.6 29
Dispensing chemist; retail sale of medical and
orthopaedic goods, cosmetic and toilet articles

in specialised stores 0.7 26 0.2 1.1 23 0.3
Retail sale via mail order houses or via

Retail sale of automotive fuel in specialised
stores 1.0 -2.6 0.9 0.9 -2.9 -2.3

! Seasonally adjusted.
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Table 2

Change of turnover in
'Retail trade, except of motor vehicles and motorcycles’ at constant prices
compared to the same month of the previous year*

(Per cent)
. A 2013
Economic activities
Vi | vit] i 1X | X| XI
Retail trade, except of motor vehicles and
motorcycles 0.6 4.4 4.9 6.2 6.9 6.2
Retail sale of food, beverages and tobacco 0.3 9.0 10.9 8.0 4.0 3.2
Retail sale in non-specialised stores with food,
beverages or tobacco predominating 292 6.7 8.9 6.2 1.9 1.0
Retail sale of food, beverages and tobacco in
specialised stores 13.9 21.9 23.3 16.1 16.2 15.0
Retail sale of non-food products (except fuel) -1.6 39 2.7 6.0 116 134
of which:
Other retail sale in non-specialised stores 12.1 16.6 10.4 13.0 9.8 10.7
Retail sale of textiles, clothing, footwear and
leather goods in specialised stores 121 23.1 226 27.6 26.8 9.5

Retail sale of audio and video equipment;

hardware, paints and glass; electrical household

appliances, etc. in specialised stores 9.8 16 31 5.1 10.8 15.1
Retail sale of computers, peripheral units and

software; telecommunications equipment, etc.

in specialised stores 0.3 08 5.4 0.7 9.3 18.2
Dispensing chemist; retail sale of medical and
orthopaedic goods, cosmetic and toilet articles

in specialised stores 34 04 3.2 1.9 8.8 75
Retail sale via mail order houses or via Internet -4.0 3.2 1.8 1.8 255 50
Retail sale of automotive fuel in specialised stores 9.5 1.0 18 7.2 1.0 -3.0

! Working day adjusted.
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Table 3
Turnover Indices in 'Retail trade, except of motor vehicles and motorcycles’
at constant prices
(Seasonally adjusted, 2010 = 100)

Economic activities 2012 2013

NI () o] m] ] v] owvi] v vim] x| x| xi
Retail trade, except of
motor vehicles and
motorcycles 96.6 96.1 94.8 96.5 98.3 98.5 97.9 99.2 1004 1011 102.0 1025 102.9

Retail sale of food,
beverages and tobacco 1021 1023 1007 1010 1021 1034 1045 1040 1133 1121 1101 1081 1075

Retail sale in non-
specialised stores with
food, beverages or

tobacco predominating 102.7 1036 958 962 99.0 101.0 1026 1019 1111 1111 1089 1074 106.9
Retail sale of food,
beverages and tobacco

in specialised stores 102.7 1032 1154 1171 117.8 117.8 1173 1199 1231 1222 1206 1209 1210

Retail sale of non-food
products (except fuel) 937 930 929 936 957 957 944 960 971 978 1002 102.6 104.0
of which:

Other retail sale in non-

specialised stores 967 981 958 990 1015 1169 1046 1072 1072 1080 1086 1092 1104
Retail sale of textiles,

clothing, footwear and

leather goods in

specialised stores 868 881 860 886 938 964 956 994 1024 1051 107.3 1091  96.7
Retail sale of audio and

video equipment;

hardware, paints and

glass; electrical

household appliances,

etc. in specialised stores 825 8L2 773 787 850 835 809 834 846 859 878 906 920
Retail sale of computers,

peripheral units and

software;

telecommunications

equipment, etc. in

specialised stores 959 948 960 949 952 949 955 965 947 951 99.6 1042 107.2
Dispensing chemist;

retail sale of medical

and orthopaedic goods,

cosmetic and toilet

articles in specialised

stores 1089 1079 1074 1061 1079 1107 1087 1095 1123 1126 1139 1165 1161
Retail sale via mail

order houses or via
Internet 1554 1385 1253 129.2 1343 1317 129.1 129.7 1329 1362 139.1 167.4 170.6

Retail sale of automotive
fuel in specialised stores 934 929 935 954 994 1012 1003 1013 987 995 1004 975 952
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Table 4
Turnover Indices in 'Retail trade, except of motor vehicles and motorcycles’
at constant prices
(Working day adjusted, 2010 = 100)
i 2010 | 2011 2012 2013
Economic activities
x| x| xi| xu (| u| m| w| v|[ vi|] vif vim| x| x| xi
Retail trade, except of
motor vehicles and
motorcycles 105.3 101.8 96.7 1069 828 799 922 988 995 1022 1114 1115 107.7 1079 1027
Retail sale of food,
beverages and tobacco 100.9 1015 999 1188 909 897 988 1021 1058 1054 1180 121.3 1102 106.3 103.0
Retail sale in non-
specialised stores with
food, beverages or
tobacco predominating 1004 1008  99.2 1187 890 871 964 991 1035 1027 1158 1191 1083 1039 1003
Retail sale of food,
beverages and tobacco in
specialised stores 104.7 1057 103.6 119.6 102.2 1050 113.3 119.6 1188 1205 131.8 1332 1203 1203 119.1
Retail sale of non-food
products (except fuel) 106.9 101.8 936 1064 791 757 885 971 964 996 1079 1063 106.8 110.8 106.1

of which:

Other retail sale in non-

specialised stores 1059 1053 970 1153 865 803 962 1116 1084 1118 1211 1196 1134 1085 1075
Retail sale of textiles,

clothing, footwear and

leather goods in

specialised stores 1034 990 917 1185 742 672 860 945 993 959 107.0 1117 1251 1190 100.4
Retail sale of audio and

video equipment;

hardware, paints and

glass; electrical

household appliances,

efc. inspecialised stores 1993 975 855 988 588 568 726 866 859 883 968 972 987 1053 984
Retail sale of computers,

peripheral units and

software;

telecommunications

equipment, etc. in

specialised stores 1097 982 902 1022 792 794 891 950 955 1029 1100 1052 1056 109.6 106.7
Dispensing chemist;

retail sale of medical

and orthopaedic goods,

cosmetic and toilet

articles in specialised

stores 1022 1130 1081 1137 1085 1013 107.9 1124 1083 1085 1166 1156 109.7 1179 1163
Retail sale via mail order
houses or via Internet 100.6 1387 1705 1562 129.0 1283 1354 1316 1266 1270 1342 1217 1371 1671 179.0

Retail sale of automotive
fuel in specialised stores 107.4 103.2 987 900 806 766 926 1015 994 1060 1132 1105 1099 1061 957
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