BASIC RESULTS FROM THE SURVEY OF PRICES 

AND PURCHASING POWER OF HOUSEHOLDS

1. DYNAMIC INDICES OF PRICES FROM THE HOUSEHOLD BUDGET SURVEY

The changes of the prices of the foods and non-foods purchased by the households are characterized by calculating of dynamic indices of prices by means of data from the survey of the household budgets. These indices measure the average relative change of prices with a structure of the goods purchased during the base period. They show a tendency of gradual increase for the 2001 - 2003 period while for the 2004 - 2008 period compared with previous years the increase is comparatively higher. For 2009 in comparison with 2008 the prices are increase with 1.0% (Table 1.1). 

Таble 1.1

Dynamic price indices according to data from the household budget survey

	
	Base year

	Year
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008

	2001
	100.0
	
	
	
	
	
	
	

	2002
	102.6
	100.0
	
	
	
	
	
	

	2003
	103.9
	101.4
	100.0
	
	
	
	
	

	2004
	114.6
	111.5
	109.7
	100.0
	
	
	
	

	2005
	120.2
	116.9
	115.2
	105.0
	100.0
	
	
	

	2006
	131.8
	114.8
	126.2
	114.8
	109.3
	100.0
	
	

	2007
	146.7
	139.2
	130.3
	119.3
	114.4
	106.2
	100.0
	

	2008
	161.6
	153.7
	144.0
	131.9
	126.8
	117.6
	110.4
	100.0

	2009
	171.2
	165.8
	163.1
	148.4
	141.2
	128.6
	114.0
	101.0


These indices are not comparable with the consumer price indices because different methodologies were used for their calculation. When defining the indices from Table 1.1 only these goods for which data on quantities purchased are present in the household survey were taken into consideration. These include 117 positions for foods and 45 for non-foods.

For the 2001 - 2009 period the nominal total income average per capita has increased 2.21 times and the nominal monetary income - 2.69 times. This shows that for the period the price indices, which was developed on the basis of the data from the household budgets consumer basket, considerably exceeds the nominal income.

Parallel with this the index of the real total household income for the same period increases with 43.4% (Table 1.2) and is lower than of prices. The real income was increase slower than the prices. For 2009 in comparison with 2008 the indices of the real incomes are increase with 2.6% and the prices are increase with 1.0%. 

Таble 1.2

Indices of the real total household income average per capita

	Year
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008

	2001
	100.0
	
	
	
	
	
	
	

	2002
	118.7
	100.0
	
	
	
	
	
	

	2003
	123.7
	104.8
	100.0
	
	
	
	
	

	2004
	125.8
	106.6
	101.7
	100.0
	
	
	
	

	2005
	125.9
	106.6
	101.7
	100.1
	100.0
	
	
	

	2006
	129.2
	109.4
	104.4
	102.7
	102.7
	100.0
	
	

	2007
	139.2
	117.9
	112.5
	110.6
	110.6
	107.7
	100.0
	

	2008
	139.7
	118.3
	113.0
	111.1
	111.0
	108.1
	100.4
	100.0

	2009
	143.4
	121.5
	115.9
	114.0
	113.9
	111.0
	103.0
	102.6


2. AVERAGE PRICES OF FOODS AND NON-FOODS  PURCHASED BY HOUSEHOLDS

Data from the household budgets survey show that the average prices of chosen goods are changing but with 2001 as a base year no increase or decrease of the predominant part of them is observed. Thus for example during the 2001 - 2009 period prices have increased most for some foods such as: rice - by 136.4%, brandy - by 103.9%, %, compotes - by 89.1%, ‘Dobrudzha’ bread - by 87.3%, cigarettes - by 400%. For some foodstuffs there is a decrease of prices, (e.g. for citrus - 29.1%) or they remain the same. For some main non-foods the increase of the average prices for the same period is highest: dresses - by 118.2%, firewood - by 136.6%, electricity - by 100.0%. For some non-foods is observed a price decrease (fabrics - by 21.5).

In Table 2.1 one can observe the change in average prices for the 2002 - 2009 period compared to 2001.

Таble 2.1

Average price change of the foods and non-foods purchased by the households

 (2001 = 100) 

(Per cent)

	Goods
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	White bread
	98.6
	102.9
	118.6
	112.9
	120.0
	160.0
	191.4
	170.0

	“Dobrudzha” bread 
	100.0
	109.5
	122.2
	117.5
	122.2
	163.5
	203.2
	187.3

	Flour
	94.4
	100.0
	124.1
	98.1
	103.7
	163.0
	192.6
	146.3

	Rice
	95.5
	96.4
	95.5
	98.2
	106.4
	130.9
	199.1
	236.4

	Dry beans
	91.3
	71.2
	62.1
	68.6
	75.4
	84.5
	108.3
	111.0

	Potatoes
	96.6
	101.7
	98.3
	93.2
	111.9
	135.6
	128.8
	135.6

	Cabbages
	129.0
	109.7
	93.5
	183.9
	135.5
	206.5
	183.9
	171.0

	Peppers
	91.3
	83.8
	113.8
	147.5
	116.3
	165.0
	191.3
	168.8

	Tomatoes
	95.2
	92.8
	126.5
	144.6
	118.1
	186.7
	175.9
	166.3

	Onion
	88.5
	118.0
	132.8
	100.0
	129.5
	159.0
	145.9
	144.3

	Garlic
	111.1
	116.4
	99.6
	91.1
	137.3
	225.8
	200.4
	165.3

	Cucumber
	96.1
	106.9
	116.7
	121.6
	121.6
	157.8
	151.0
	154.9

	Canned vegetables
	100.9
	103.4
	105.2
	105.2
	116.4
	124.6
	141.8
	159.9

	Apples
	122.8
	105.9
	101.0
	116.8
	119.8
	129.7
	154.5
	127.7

	Pears
	94.2
	77.5
	102.2
	97.1
	113.8
	146.4
	154.3
	142.8

	Peaches, apricots
	151.7
	113.5
	113.5
	133.7
	119.1
	175.3
	161.8
	150.6

	Grapes
	92.8
	101.4
	121.7
	165.2
	159.4
	158.0
	175.4
	133.3

	Kernels
	96.8
	98.8
	100.2
	106.9
	113.9
	140.8
	172.5
	176.2

	Citrus
	105.0
	96.5
	101.4
	105.7
	116.3
	130.5
	141.1
	70.9

	Olives
	101.1
	102.5
	106.7
	112.9
	123.3
	132.0
	147.8
	149.2

	Compotes
	141.1
	158.1
	141.1
	147.3
	174.4
	172.9
	193.0
	189.1

	Melons, watermelons
	61.5
	84.6
	92.3
	107.7
	112.8
	143.6
	138.5
	133.3

	Milk
	103.1
	103.1
	110.8
	115.4
	126.2
	147.7
	180.0
	184.6

	Yoghurt
	102.8
	101.8
	105.5
	113.8
	124.8
	144.0
	166.1
	167.0

	White cheese
	89.0
	85.3
	97.1
	102.9
	105.4
	129.8
	145.1
	137.0

	Yellow cheese
	97.7
	94.5
	107.5
	112.4
	117.2
	137.7
	165.1
	156.8

	Eggs
	87.5
	87.5
	100.0
	93.8
	87.5
	118.8
	131.3
	131.3

	Pork
	92.9
	83.5
	92.8
	111.1
	111.1
	111.4
	123.3
	120.2

	Sheep and goat meat
	100.8
	100.0
	105.0
	112.5
	121.7
	131.6
	139.2
	149.1

	Lamb
	97.9
	95.8
	109.2
	114.3
	124.4
	130.3
	143.8
	149.1

	Poultry meat
	95.3
	89.8
	96.4
	101.1
	95.0
	109.9
	122.6
	119.8

	Edible offals
	96.3
	88.9
	91.5
	98.1
	100.4
	101.1
	114.1
	118.9

	Perishable sausages
	101.1
	102.1
	105.9
	111.8
	116.1
	120.9
	133.0
	147.2

	Non-perishable sausages
	100.1
	99.4
	102.1
	108.4
	112.5
	119.6
	131.4
	142.2

	Bacon
	82.7
	82.7
	88.5
	101.9
	100.0
	111.5
	122.3
	144.2

	Sunflower oil
	123.4
	112.0
	103.6
	100.6
	104.5
	131.7
	191.6
	124.0

	Margarine
	99.6
	96.0
	95.2
	95.2
	97.5
	103.2
	130.7
	152.2

	Butter
	97.4
	92.7
	94.9
	99.2
	104.5
	114.4
	134.5
	142.4

	Fish
	55.4
	54.2
	53.6
	61.4
	66.6
	75.0
	86.9
	173.5

	Sugar
	82.1
	78.3
	85.8
	94.3
	139.6
	155.7
	154.7
	147.2

	Soft drinks
	96.2
	92.3
	86.5
	86.5
	88.5
	94.2
	109.6
	119.2

	Millet-ale
	100.0
	100.0
	102.3
	104.5
	111.4
	125.0
	150.0
	159.1

	Wine
	98.8
	98.8
	94.5
	100.6
	111.5
	137.0
	163.0
	170.9

	Brandy
	100.5
	107.1
	113.9
	126.3
	153.4
	170.0
	198.0
	203.9

	Beer
	108.0
	105.7
	106.9
	114.9
	117.2
	128.7
	146.0
	152.9

	Cigarettes
	133.7
	137.7
	180.4
	233.3
	366.7
	330.5
	365.7
	500.0

	Fabrics
	99.5
	84.5
	85.5
	104.7
	88.1
	93.3
	109.1
	78.5

	Men’s suits
	99.6
	95.0
	104.9
	120.9
	108.7
	118.0
	148.9
	153.8

	Women’s suits
	110.3
	105.1
	101.5
	103.6
	108.1
	133.8
	131.2
	139.3

	Dresses
	135.6
	132.7
	146.8
	201.3
	212.7
	190.1
	295.6
	218.2

	Shirts
	106.2
	110.9
	114.7
	115.7
	128.0
	133.0
	140.2
	138.3

	Blouses
	105.4
	106.6
	105.6
	106.2
	111.5
	120.9
	131.1
	130.9

	Men’s shoes
	101.2
	101.2
	99.0
	104.0
	107.4
	112.8
	124.0
	122.1

	Women’s shoes
	102.7
	101.3
	101.1
	103.9
	108.1
	113.4
	118.8
	114.4

	Children’s shoes
	103.2
	104.2
	107.7
	108.8
	113.5
	118.5
	128.5
	130.5

	Firewood
	100.3
	108.3
	127.7
	142.4
	162.1
	182.4
	229.5
	236.6

	Coal
	118.8
	128.6
	134.6
	143.0
	153.6
	179.6
	219.5
	172.8

	Liquid fuels
	95.7
	98.3
	107.0
	121.7
	139.1
	130.4
	114.8
	102.6

	Electricity
	112.5
	125.0
	150.0
	150.0
	162.5
	162.5
	175.0
	200.0

	Washing machines
	90.4
	98.5
	95.1
	96.3
	111.5
	108.8
	112.1
	114.9

	Refrigerators
	91.3
	122.1
	109.4
	108.5
	132.9
	119.1
	137.4
	127.9

	Vacuum cleaners
	109.6
	93.8
	70.8
	76.4
	78.3
	90.1
	78.2
	103.8

	Water heaters
	92.3
	97.2
	87.5
	98.4
	105.9
	121.2
	115.8
	121.9

	Television sets
	93.6
	93.1
	74.8
	74.5
	78.0
	88.9
	129.9
	137.7


3. PURCHASING POWER OF THE HOUSEHOLDS

The purchasing power is expressed by the volume of a given kind of goods, which can be bought, with the annual monetary or total income of the household if it is used to buy only this kind of good. The purchasing power is shown in Section IV, Tables 1 and 3 of the publication. Calculated by means of the total income, it is considerably higher than when using the monetary income because in this country home production is widely spread and forms a considerable part of the total income (from 8% to 28% for the 1989 - 2007 period, 3.9% for 2008 and only 3.1% for 2009). 

The purchasing power of the population for the 2001 - 2009 period increases for all goods. The increase for the 2002 - 2009 period compared with 2001 can be seen in Table 3.1 and 3.2. In 2009, in comparison with 2008, there is a certain increase in purchasing power of most of the goods.

Таble 4.1.

Changes in the purchasing power of households

calculated by the monetary income average

 per capita (2001 = 100)

(Per cent)

	
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	Foods
	
	
	
	
	
	
	
	

	White bread
	115.5
	121.4
	116.4
	135.5
	147.0
	133.2
	132.5
	158.0

	Rice
	119.3
	129.6
	144.6
	155.8
	165.8
	162.8
	127.4
	113.6

	Dry beans
	124.7
	175.3
	222.2
	223.1
	234.0
	252.4
	234.1
	241.9

	Potatoes
	117.9
	122.8
	140.4
	164.1
	157.7
	157.2
	196.9
	198.0

	Tomatoes
	119.6
	134.6
	109.1
	105.8
	149.4
	114.2
	144.2
	161.5

	Cucumber
	118.5
	116.8
	118.3
	125.8
	147.4
	135.1
	168.0
	173.4

	Peppers
	124.8
	149.1
	121.3
	103.7
	62.2
	129.2
	132.6
	159.1

	Apples
	92.7
	117.8
	136.7
	130.9
	147.2
	164.4
	164.2
	210.2

	Grapes
	122.8
	123.1
	113.4
	92.6
	110.6
	134.9
	144.6
	201.4

	Milk
	110.5
	121.1
	124.6
	132.6
	139.8
	144.3
	140.9
	145.5

	Yoghurt
	110.8
	122.6
	130.8
	134.4
	141.3
	148.0
	152.7
	160.8

	White cheese
	127.9
	146.4
	142.1
	148.8
	165.8
	164.3
	174.8
	196.0

	Yellow cheese
	116.6
	132.1
	128.5
	136.0
	150.5
	154.8
	153.6
	171.3

	Pork
	122.5
	149.5
	148.8
	137.8
	158.7
	191.4
	205.7
	223.4

	Poultry meat
	119.4
	139.0
	143.2
	151.1
	185.6
	193.9
	206.9
	224.1

	Perishable sausages
	112.6
	122.2
	130.3
	136.8
	151.9
	176.3
	190.7
	182.4

	Non-perishable sausages
	113.7
	125.6
	135.2
	141.1
	156.8
	178.2
	192.9
	188.9

	Eggs
	130.1
	142.7
	138.0
	163.1
	201.5
	179.5
	193.2
	204.6

	Sugar
	138.7
	159.4
	160.8
	162.1
	126.3
	137.0
	163.9
	182.5

	Butter 
	116.9
	134.6
	145.5
	154.2
	168.8
	186.4
	188.6
	188.6

	Non-foods
	
	
	
	
	
	
	
	

	Men’s shoes
	112.5
	123.4
	139.5
	147.3
	164.2
	189.1
	204.6
	220.0

	Women’s shoes
	110.8
	123.3
	136.5
	146.3
	163.1
	188.0
	213.5
	234.7

	Children’s shoes
	110.3
	119.8
	128.2
	140.7
	155.4
	179.8
	197.3
	205.8

	Men’s suits
	114.3
	131.4
	131.6
	128.1
	162.2
	180.7
	170.3
	174.6

	Women’s suits
	103.2
	118.8
	136.0
	147.8
	153.2
	159.3
	193.3
	192.7

	Coal
	95.1
	97.1
	102.6
	109.5
	117.9
	118.7
	115.6
	158.3

	Television sets
	121.7
	134.1
	184.6
	218.3
	226.2
	239.7
	195.2
	195.1


Таble 3.2.

Changes in the purchasing power of households

calculated by the total income average

 per capita (2001 = 100)

(Per cent)

	
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	Foods
	
	
	
	
	
	
	
	

	White bread
	126.7
	130.3
	122.0
	134.7
	149.5
	122.1
	115.1
	136.7

	Rice
	130.9
	139.0
	151.5
	154.8
	168.7
	149.3
	110.7
	98.3

	Dry beans
	136.8
	188.1
	232.8
	221.6
	238.0
	231.3
	203.4
	209.4

	Potatoes
	129.3
	131.8
	147.1
	163.0
	160.4
	144.1
	171.1
	171.4

	Tomatoes
	131.2
	144.4
	114.3
	105.1
	152.0
	104.6
	125.3
	139.8

	Cucumber
	130.0
	125.4
	124.0
	125.0
	150.0
	123.8
	146.0
	150.0

	Peppers
	136.9
	160.0
	127.1
	107.3
	63.2
	118.4
	115.2
	137.7

	Apples
	101.8
	126.5
	143.2
	130.1
	149.8
	150.7
	142.7
	182.0

	Grapes
	134.7
	132.1
	118.8
	92.0
	112.5
	123.7
	125.7
	174.3

	Milk
	121.2
	130.0
	130.6
	131.7
	142.2
	132.3
	121.4
	125.9

	Yoghurt
	121.6
	131.6
	137.1
	133.6
	143.8
	135.7
	132.7
	139.2

	White cheese
	140.3
	157.1
	148.9
	147.6
	168.7
	150.6
	151.9
	169.6

	Yellow cheese
	127.9
	141.7
	134.6
	135.3
	153.1
	141.9
	133.5
	148.2

	Pork
	134.5
	160.4
	155.9
	136.8
	161.5
	175.4
	178.8
	193.4

	Poultry meat
	131.1
	149.2
	150.0
	150.3
	188.8
	177.8
	179.8
	193.9

	Perishable sausages
	123.6
	131.2
	136.6
	135.9
	154.6
	161.6
	165.7
	157.9

	Non-perishable sausages
	124.8
	134.8
	141.7
	140.4
	159.6
	163.4
	167.7
	163.5

	Eggs
	142.8
	153.1
	144.6
	162.1
	205.1
	164.6
	167.9
	177.1

	Sugar
	152.2
	171.1
	168.5
	161.1
	128.5
	125.5
	142.4
	157.9

	Butter 
	128.3
	144.5
	152.4
	153.3
	171.8
	170.9
	163.9
	163.2

	Non-foods
	
	
	
	
	
	
	
	

	Men’s shoes
	123.4
	132.4
	146.1
	145.4
	167.0
	173.3
	177.8
	190.4

	Women’s shoes
	121.6
	132.3
	143.1
	146.4
	166.0
	172.3
	185.5
	203.1

	Children’s shoes
	121.0
	128.5
	134.3
	139.7
	158.1
	164.8
	171.5
	178.1

	Men’s suits
	125.4
	141.0
	137.8
	125.9
	165.0
	165.5
	148.0
	151.1

	Women’s suits
	113.3
	127.5
	142.5
	147.6
	155.8
	146.0
	168.0
	166.8

	Coal
	105.1
	104.2
	107.5
	108.8
	119.9
	108.8
	100.4
	134.9

	Television sets
	133.5
	143.9
	193.4
	205.2
	230.2
	219.7
	169.6
	168.8


The changes of the purchasing power during the last years compared with 1989 show that the income of households is insufficient when compare with a level of consumption in 1989. The decrease of the purchasing power of households is compensated to a certain degree with work for home production where they produce goods mainly for their own consumption. Thus we get an increase of the purchasing power calculated by means of the total income (Section IV, Tables 2 and 4).

The presented analytical tables with data for main foods and non-foods purchased by the households, their average prices and the purchasing power of households are synthetic indicators which reflect the influence of the socio-economic processes in Bulgaria on the budgets of households. During the last years, owing to the currency board, ЕU funds, the foreign and local investments, the reviving of production, the decrease of unemployment and inflation and the increase of incomes, a compensation of the negative tendencies of the previous years and a stable tendency towards an increase of the purchased goods and purchasing power of the population are observed. In 2009, as a result of the world economic crisis, there is a worsening of these indicators.

� The price index is calculated by the formula:


� EMBED Equation.3  ���,


where:	p� EMBED Equation.3  ��� - average price of goods during the base period;


p� EMBED Equation.3  ��� - average price of goods during the current period;


q� EMBED Equation.3  ��� - quantity of goods bought during the base period.
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